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GLOSSARY

accessibifity The ease with which information in long-term
memory can be retrieved.

bigs A systematic distortion in the processing of information.

entitativity The extent to which a social category is per-
ceived as having real existence.

heuristic A simplified procedure or rule of thumb for making
a decision or solving a problem without systematic proces-
sing ol information.

ideclogy-based voting Voting choice based on ideology or
values.

issue-based voting Voting choice based on parties’ position
on given political issues,

matching effect The different impact of persuasive messages
as a function of suthoritarianism and other characteristics
of the target.

media agenda setting Decision process regarding the relative
space and time to be devoted 1o different news by the
media.

performance-based voting Voting cholce based on evaluation
of past performance of a party or a political leader.

political identity The part of the self-concept that derives
from belonging to a political group.
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salience Prominence, distinctiveness; any aspect of a stimu-
fus that causes it to stand out and attract attention.

third person effect A tendency to overestimate media influ-
ence on others and underestimate media influence on
oneself,

trait-based voting Voiing cheice hased on personal charac-
teristics of a political candidate that may have either a
positive or 4 negarive connotadon,

voter's paradox A definition of voting as an apparently con-
tradictory acton, since costs implied by the act of voting
are higher than the benefits the single citizen may expect
from that act.

Political psychology investigates representations and
actions of political actors, be they citizens, politicians,
or members of groups characterized by collective and
public goals. This overview begins with a definitdon of
the area of interest of political psychology and of the
muain stages that have characterized the development of
the disciphline. We will then examine how citizens know
and evaluate political reality, with a special focus on
political candidates. Attention will also be devoted to
the differences between experis and novices in the
political domain, and superordinate principles (such as
values and ideologies) around which political attitudes
may be organized. In the third section of the article,
political identity will be dealt with, Different groups
one may identily with in the political context will
be highlighted, with a particular stress on regional,
national, and supranational identities, and on the roles
they play in international conflicts. Media and various
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forms of political communication, such as polideal
interviews or discourses, imfluence most of our
interpretations of political reality. These issues will be
analyzed in the fourth section, with special emphasis on
motivadons and goals that underlie political messages,
as well as their persuasive effects. Finally, we will
consider psycheological factors invelved in voting
behavior and in other forms of political participation.

i. SCOPE OF POLITICAL
PSYCHOLOGY

i.1. Arca of Interest

Let us consider miltions of people in different coun-
tries all over the world gathering on the same day in
main squares and sireets of their towns and demon-
strating in favor of peace, shouting slogans against
terrorism and war, Let us consider other millions of
people watching the event on television. If we zoom in
on any of the demonstrators, politicians, bystanders,
or the people simply watching this political event, we
may investigate how they represent people struggling
or mot struggling for peace, what expectancies they
have regarding pessible success of peace movements,
what plans they have regarding their future engage-
ment in peace movements, and s¢ on, We may also
move beyond the specific event and investigate their
political views, their political identities, or their
voting intentions. All these issues fall within the area
of interest of political psychology, which studies the
representations and actions of all the people involved
in political reality, from simple citizens to political
leaders.

Most research in political psychology originates
from the extension of “basic” psychological research
1o the political context, an extension that implies con-
sideration of two main categories of context-specific
factors: {1) rules and constraings that are present in the
political context, and {2} motivations and goals of
individuals and groups who act in the pelizical context.
For example, research on how citizens form an impres-
sion of political candidates takes into account the fact
that in the political context, nnlike other contexs,
knowledge of a target persen is often not direct, but
is filtered by media. It aiso considers that motivations
underlying the citizen's perception of a political candi-
date may be different from those underlying perception
of a target person in other countexts, and these differ-
ences may have an infhzence on perception accuracy or

on traits perceived as most relevant. The influence of
the citizew's ideological orientatdon on candidate per-
ception is also taken into account--a variable that may
not be as relevant in other contexts {see Section 2.
These are examples of how research in political psy-
chology may identiy & series of faciors that moderate
or mediate effects already observed by basic psycholo-

- gical research, in some cases also highlighting pre-

viously neglected effects,

.2. Historical Development

A short reference to the historical development of

political psychology may offer an idea of the main

issues dealt with by the discipline so far, as well as an
idea of the psychological theories that have been most

frequently assumed as frames of reference. Four main

stages may be identified.

1, 19405 to 1950s: Politicians’ personality. Studies of
political psychology initally focused on the personality
of political leaders, assuming psychoanalysis as their
main frame of reference. Biographies of famous leaders
(e.g., Alexander the Great, Hider) were carefully recon-
structed through historical and archival data, with a
special stress on the educational environment that char-
acterized the leaders’ development. Feanres of the adult
personality, for example, a strong tendency to dominate
over others or 1o be aggressive oward external enemies,
were traced back to a series of psychological processes
originating in childhood. Other studies, not focusing on
political elites but on the wider category of political
activists, adopted Maslow'’s motivational medel as a
frame of relerence. According to this model, people
would perceive the need for engaging in political activ-
ity only when other, more basic needs have already been
satisfied (e.g., health or social needs). As a consequence,
politically active people would he characterized by high
self-esteem and strong personal efficacy, that is, they
would be deeply convinced of being able to engage
successfully in political action,

2. 1960s to 1970s: Public opinion and voting behavior.
in this period, research focus changed dramatically
from political elites to normal citizens and from per-
sonality 10 behavior, Surveys aimed at tapping political
attitndes and voting intentions were being carried out
on a regular basis, before or after national political
elections. In 1960, Campbell et al. published a volume,
The American Voter, in which they suggested that poli-
tical attitudes would develop quite early, influenced by
the individual’s family environment and, by adult age,
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would become rather stable and resistant to change.
Party choice would therefore be the consequence of 2
largely irrational process, defined as party identifica-
tion, instead of being based on a thovough considera-
tion of information regarding candidates, parties, and
political issues. Although this approach evokes the
image of an irrational voter, a very different, substan-
tially opposite approach to voting behavior also devel-
oped in the same years, this one supporting the image
of a rational voter. In The Fconomic Theory of
Democracy (19537}, Downs made reference to rational
choice theory (RCT), according to which individuals,
in this case voters, may effectively use all the informa-
tion they have at their disposal so as to choose, from a
series of possible alternatives, the one characterized by
the maximum subjective expected utility. Decision-
making would consist in an accurate evaluation of
the pros and cons of each alternative in order to choose
the one that is perceived as the potentially most useful
for the individual, where wility is intended as func-
tional to the personal, mainly economic, interest of the
mndividual, :

3. 1980s: Political cognition. As compared to the pre-
vious stage of research in political psychology, in this
stage attention shifted from political attitudes and
behaviors per se to the cognitive processes that under-
le and influence attitudes and behaviors. The 1980s
were characterized by the extension of the “social
cognition”™ approach to the political domain. Political
psychology borrowed from social cognition a well-
articulated corpus of theory and data regarding what
happens in the dilferent stages of human information
processing, from initial coding of new information, 1o
its organization in the individual's mind, to its retrieval
from memory. The citizen was seen as actively select-
ing and processing political information, artributing
meaning to it through comparison with information
already stored in memory, thus arriving at a personal
interpretation of polidcal reality. Information proces-
sing is constrained by the limits of human memory,
mainly the capacity for dealing with only a limited
amount of information at the same time Because of
these limits, citizens often do not thoroughly examine
ali the information they are exposed to. To save mental
energy, they recur to simplified and rather superticial
reasoning strategies, so-calied hewristics. These strate-
gies are [unctonal to the everyday goal of making deci-
sions and planning behaviors in a reasonably short time,
but, being based on partial and approximate processing
of available information, they may also lead to system-
atically distorted evaluations (biases). Thus, the pelitical

cognition perspective offers an alternative to the above-
mentioned opposition between the irratdonal and rate-
nal voter by suggesting that voters are characterized by a
fimited rationality.

4. 1990s to today: Secial psychology of politics.
Although the synthesis of research developments that
are still unfolding should be made with some caution,
two main tendencies in contemporary political psy-
chology may be singled out. The first one involves an
enhanced attention to coniext-related factors (citizens’
motivadons and goals, power relationships, normative
and political constraints, etc.) and how these factors
may influence both quality and quantity of pelitical
information processing. For example, cognitive the-
ories of decision-making may be applied to voling
decisions, taking into account the fact that context-
related factors, such as the voting system of a given
country or the dimensions and numbers of the oppos-
ing parties, may condition the way in which citizens
make their decisions. The second tendency identifiable
in contemporary political psychology is a gradual
abandoning of a substandally individualistic perspec-
tive and the assumption of a more marked social per-
spective, Considering that one of the functions of
politics is to regulate the relationships between indi-
viduals and groups, especially resources and power
distribution, it is difficult to conceive of a psychology
of politics that is completely detached from the social
dimension. Social identity, social influence, inter-
group relations: these are some of the factors that
have been widely investigated by social psychology
and are now also being taken into account by political

psychology.

2. POLITICAL KNOWLEDGE
AND POLITICAL ATTITUDES

In this section, we consider how political reality is
perceived, felt, and reflected upon by the individual.
As we have seen, studies of political psychology in the
1960s focused on public opinion: the substance of
people’s political attitndes and how thelr auitudes on
various political questions are interrelated. While these
questions remain relevant, and indeed ceatral to poli-
tical psychology, in the following years there was
greater recognition of the interdependence of artitudes
and cognition, namely, how being in favor of or against
a political candidate or issue is related to what we
know (or believe we kpnow) about them.
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As compared to the past, contemporary society has
developed an amazing number of ways through which
information, including political information, can be
transmilied and disseminated (TV, radio, Internet, mo-
bile phones, erc.), and the potendality of these media is
still far from having been entirely explored. This means
that, in principle, evervbody has access to an incredibly
large amount of information. However, such an access
is fitered and regulated by a number of selection
processes. Whereas some of these processes are inde-
pendent {rom the individual, others depend (at least
pardy) on them.

1. Media agenda setting. This information selection
process is operated by the media, that is, by those who
decice the relative space and time to be devoted to each
piece of inlormation, as well as the language and
images that convey information. These choices inevi-
tably reflect 2 given way of reconstructing and inter-
preting reality, and are not under the control of the
individual who receives information via the media.

2. Non-voluntary media exposure. This second source
of selection is linked to the individual's Ble but at the
same time is largely not dependent on the individual
Being born in a given place, living in a given family
environment, aftending a given school, these are all
factors that inevitably influence the kind of media,
and therefore the political information, to which the
individual is exposed.

3. Voluntary media exposure. Although influenced by
the individual's social and family sphere, inedia exposure
is also voluntary, because individuals, once they have
reached a certain developinental stage, start to choose
the kind of media to which they want o be exposed.

4. Selective attention. Being exposed fo a given piece
of information does not necessarily mean paving atten-
tion to it. Social cognition studies have clearly shown
that people engage in a process of selective attention,
more or less consciously, that leads them to process
only the information that, for various reasons, they
perceive as salient or relevant in the given context,

In this section, we shall examine the latter type of
selection process. We shall see what information is
more likely fo catch the individual's attention, with a
special focus on information regarding political candi-
dates. We will then consider how a well-established
attitude regarding a political candidate or issue may in-
fluence or bias the processing of new informasion.
Differences between experts and novices in political
information processing will also be highlighted. Finally,
we shall consider various theoretical proposals regarding

orgardzing principles {(ideologies, values, etc.} of poli-
tical knowledge and attitudes.

2.1. Candidate Perception
and BEvaluation

Citizens process information regarding political events,
issues, programs, parties, candidates, or leaders. These
various categories of information are obviously related to
each other. However, the relative salience of each cate-
gory may vary sccording to the goal pursued in proces-
sing that information and other context-related factors.
In particular, when elections are upcoming, information
regarding political candidates is especially likely to
become salient. Actually, perception and evaluagion of
political candidates has been the most investigated area
of political information processing so far, borrowing
from the consisient body of results gathered by social
cognition research regarding how people form descrip-
tive and evaluative judgments about target persons.

2.5 1. Trails

When we form a judgment about a political candidate,
we are hikely 10 devote cur atlention to hiree 1nain
information categories: (1) the candidate’s party, (2}
the candidate’s position on political issues, and (3} the
candidate’s traits, that is, personal characleristics that
may have either a positive or a negative connofation. An
analysis of the answers 10 an open question in a
pre-electoral survey carried our on a regular basis in
the United States (Nattonal Election Study} has shown
that when people are asked to speak about candidates,
they focus on their personal characteristies more than
on their party or their position on political issues. This
tendeney is not significantly influenced by the individ-
nal's education level, suggesting that the stwess on per-
sonal traits is not necessarily due to a lack of political
competence, but may instead be due to the prevailing
need for the individual to choose the right person 1o
represent his or her own political needs and positions.
Although some variation in the relative stress on
personal traits has been found according to the political
system and context in which individuals find them-
selves, recent years have witnessed an increasing perso-
nalization of politics, which is likely to make perception
of the candidates’ traits more and more Important in
citizens” political cheices.

There is substantial consensus on what iraits an
individual focuses on when evaluating a political
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candidate. These traits may be divided into five main
categories: (1) competence (intelligence, ability in
dealing with political issues); (2) integrity (being hon-
est or, on the contrary, being prone to corruption); (3}
reliability (being consistent, being able to keep one’s
word}; {4) charisma (having capacity for leadership);
and (3} image (being good-looking, attractive, photo-
genic). While the importance of the first two categories
is generally more heavily stressed than the others, the
relative weight atiributed to each category may vary
according to the context in which candidate evaluation
takes place. For example, the salience of traits related
to the candidate’s integrity may be enhanced in a con-
text characterized by a series of scandals invelving
corrupt politicians. These events usually get wide
media coverage and may induce citizens to construct
their evaluation of candidates around the dimension of
integrity versus corruption. In these cases, a “figure-
ground phenomenon” is likely to happen, in that the
honesty of a given politician becomes especially salient
hecause it is perceived as peculiar in a context of
diffused corruption.

2.1.2. Emotions

The evaluation of candidates is influenced not only by
their traits but also by the emotions (happiness, anger,
etc.) they mrigger. We may i fact wonder whether our
judgment of a given candidate is based more on the
traits we atiribute to him or her {cognitive component
of the artitude) or on the emotions we associate with
him or her (affective component of the attitude).
Research suggests that emotions, especially positive
ones, are very good predictors of candidates’ evaluation
and voting intention. However, the relative weight of
{raits and emotions can vary according to the context. It
has been suggested that emotions might become espe-
cially relevant in a changing context, when new candi-
dates or new parties emerge in the political scene, The
relative weight of positive versus negative emotions is
alse likely to depend on the context. Consistent with
the figure-ground phenomenon described previously,
higher relevance of positive emotions might be due 1o
the fact that citizens are especially inclined to mnotice
something positive when the context is mainly negative,

2.1.3. influence of ideological Orientation

So far, we have focused on rraits and emotions that are
generally perceived as relevant when evaluating a poli-
tical candidate. However, some differences in perceived

relevance of tralts and emotions have also been high-
lighted. In particular, citizens with opposite ideological
orientations have been shown to differ in the positive
traits they perceive as most relevant in political candi-
dates. In a study by Caprara ¢ al., left-wing citizens
asked to rate personality traits of candidates of different
parties stressed the dimension of sincerity/reliability
(sincere, loyal, reliable, accountable, authentic, ete) in
candidates of their own politeal side and the absence of
the same traits in candidates of the oppesite side. Right-
wing citizens performing the same task have instead
focused on the dimension of energy/innovativeness (dy-
namic, resourceful, resolute, energetic, creative, etc.),
rating these traits as high in candidates of their own
side and as low in candidates of the opposite side.

Interestingly, when evaluating thetr own personality,
citizens tend to rate themselves as high in the same
traits they perceive as typical of their favorite candi-
dates. Can we therefore infer that citizens tend to
choose candidates that are similar to them? Not neces-
sarily. Tt may well be that an assimilation effect is
taking piace here, according to which we are inclined
to perceive people we like as more similar to ourselves
than they actually are.

2.2. Assimilation and Contrast
Effects

As social cognition research has widely demonstrated,
once a positive {or negative} attitude toward a given
target has developed, processing of new information
regarding that target may be biased, in the sense that
we look for a2 confirmation of our own attitudes. This
may happen in various ways, through discarding
inconsistent information, devoting selective attention
to consistent information, or reinterpreting neutral in-
formation in a way that is consistent with our attitudes.
Astitude-consistent processing of new information is
especially likely when the relevant attitude is strong
and when information presents itself as somehow con-
tradictory or ambiguous. Both conditions may be often
found in the political domain. People typically develop
strong attitudes in favor of or against political candi-
dates, parties, or issues. At the same time, these atti-
tude objects are not always stable over tme, but may
instead change, sometimes rather substantially. Let us
consider a politictan who argues about the opporaunity
for a country to restrict or enlarge its immmigration
policy. The politician’s position on such an issue is
not necessarily the same in different places and at
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different times, With regard to place, the politician
may present his or her stand on the issue with differ-
ent tones and nuances according to the aundience.
Politicians know very well how to tailor their message,
using all the possibilities offered by the richness of
language and rhetorical strategies (see Section 4).
Regarding time, politicians may change their position
on a given issue due to several reasons, such as shifts in
political alliances or changes in the national or inter-
national political situation. The more mutable and
ambiguous a political position on an issue, the more
strongly the citizen may be inclined to select, interpret,
or even distort information in a way that is consistent
with his or her consolidated attitude.

1 we have a positive attitude toward a candidate, we
are especially inclined to perceive the candidate’s po-
sition on relevant political issues as being very similar
10 our own {assimilation effect}. For example, we may
ask people to rate their posidon on a restricted hmmi-
gration policy on a 7-point scale, ranging from 1 (fully
against} to 7 {fully in favor). Then we may ask them to
use the same scale to rate the supposed position of
pelitical candidates on the same issue. Research results
show the presence of a high and positive correlatdon
between one’s position and the one attributed to the
preferred candidate: if one’s position is rated with a 3,
the candidate’s position will also be rated with a 3,
whereas if one’s position is more extreme (i.¢., rating
7}, the same extreme rating will be attributed to the
candidate. An opposite tendency fo differensiate our
position on a given issue from that of a candidate we
do not like has also been observed {contrast effect).
The conirast effect is weaker, however, than the corre-
sponding assimilation effect. This asyminetry has been
attributed fo a positivity effect, according to which
people prefer to focus their artention more on what
they like than on what they dislike.

2.3. Expertise

So far, we have focused on how people know and
evaluate political candidates and issues irrespective of
the degree of competence these people have in the
political domain. However, political information pro-
cessing appears to vary according to people’s level of
expertise. Political expertise has been defined as the
synthesis of different dimensions, such as political in-
terest, political knowledge, and media use. Experts and
novices in the political domain seem to process infor-
mation very differently, and these differences affect
all stages of information processing,

1. Coding. Experts understand new political infor-
mation more quickly than novices do, and are quicker
in expressing evaluations on political issues and candi-
dates. Such evaluations are also more siable over time.
These differences are due to the fact that frequent
reasoning about politics makes a number of political
concepts immediately accessible fo the experts’ minds
and therefore easy to employ in the interpretation and
evaluation of new information.

2. Organization, Experts political atritudes are more
consistent than those of novices, and experts experi-
ence a larger number of thoughts related to a political
candidate or issue. This difference has been ateributed
to how concepts and thelr positive or negative conno-
tations are organized in people’s minds. Experts’ con-
cepiual networks are not only characterized by a larger
number of concepts, but also by a larger number of
links between concepts. Moreover, a hierarchical stiruc-
ture is often well developed in experis’ mind, so thata
series of concepts is organized aronnd a limited num-
ber of more abstract concepts. This means that the
activation of one concept easily leads to the activation
of other related concepts at the same or a higher level
of abstraction, Such an interrelated network increases
the experts’ consistency. Different political issues, such
as unemployment subsidies, norms toward immigra-
tion, and the welfare state, may be linked to each other
in the experts’ mental network, and all of them may
in tarn be linked to a more absiract concept such as
solidarity. If the experts’ autitude toward applying
the solidarity principle in politics is positive, related
attitudes will alse be positive. This may not be the case
for novices, who may be more prone 1o express incon-
sistent attirudes. At the same time, novices are likely to
be less sensitive 1o inconsistency in politicians’ attirade.

3. Retrieval. Better organization of pelitical informa-
tion in experts’ minds facilitates the process of retriev-
ing information; this explains why the experts’ recall of
political information is better than that of novices.

2.4. Ideological Orientation
and Values

As we have seen, specific political concepts and attitudes
may be cogently linked to more abstract, unifying prin-
ciples. But what are these principles? In his article in
this encyclopedia entitled “Ideclogical Oriertation and
Values,” Hans De Witte identifies them with values and
ideologies, showing how research on this issue has
developed over time. Research on values has focused
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on single relevant value dimensions, such as conformity
versus  self-direction or materialism versus  post-
matertalism, but it has aiso developed more encompass-
ing models, including several value types {e.g., power,
security, conformity, or uptversalism) and their compat-
ibility relations. Prominence astributed by individuals
to one or the other of these values has been shown to
be a good predictor of political attitudes and voting.
Research on ideology has especially focused on the no-
gon of conservatism (as opposed to progressiveness)
and has highlighted two different dimensions of it, eco-
nomic conservatisin and socioculiural conservatism.
Like values, ideology dimensions are predictive of poli-
tical attitudes and voting.

In his article “Human Rights,” Willem Doise also
makes wide reference to values and ideclogy. The gen-
eral relevance people attribute to human rights is related
10 values, and this reaches its highest level in people for
whom the values of universalism and social harmony
are very important. People may also differ in their
representation of human rights according to their values
and ideology. For example, for some people, the right to
equality means that everybody has to be treated in the
same way by the law or by public institutions, whereas
for others, equality also implies that all should have
equal access to a decent standard of Hving, education,
and health care. Finally, people with different values
and ideologies seem to differ in their opinions of the
refative role individuals and instwutions (e.g., govern-
ments) should play in safeguarding human rights.

3. POLITICAL IDENTITY
AND CONFLICT

Campbells early reference to the notion of party iden-
tification as a way of explaining people’s voting behav-
ior {see Section 1) undoubtedly had the merit of
highlighting how through their vote people may
express a feeling of belonging to a given party—a feel-
ing made up of a mixture of cogaitive and emotional
components. However, the notion of identification as
developed by Campbell had a limited heuristic validity.
He saw strong party identification as a cause of a stable
vote for a party, but envisaged no specific measure of
identification. On the contrary, it was precisely the
observed stability of voting that induced Campbell to
infer the presence of identification. As such, his expla-
nation of stable voting through identification amounts
to little less than a tautology. In addition, Campbell's

view of identification as being deeply rooted in devel-
opmenial age failed 10 explain possible shifts in voting
preferences.

Research on identification processes in the political
domain has gathered new strength in recent years.
Thanks to the substantial progress made by psychoso-
clal research on identity, we know a lot abowt how
people define themselves as individuals or as members
of meaningful groups, how they perceive members of
other groups, and what processes characterize inter-
group relations, leading to overt competition and con-
flict or, on the contrary, to peaceful coexistence and
cooperation. While extension of this approach from
the social to the political domain has proved o be
fraithul, specific research in this field has also started
to highlight some peculiarities of identification pro-
cesses in the political domain.

3.1. Political Identity

In some circumstances of pur lives, we tend to define
ourselves as unique and different from anyone else (per-
sonal identity). In other circumstances, we define
ourselves as members of a group: we percetve ourselves
as similar to the other members of the group, sharing
the same values and goals (social identity). One may
identify with several groups (multiple identities}; these
may include groups that one canpot choose to belong
to {e.g., gender or race} or groups chosen by the indi-
vidual (e.g., a sports team, an association, a circle of
[riends). Moreover, some of these groups may be
nested, with a mere inclusive or superordinate group
(e.g., the company one works for} including other less
inclusive or subordinate groups {e.g., a specific sector
of the company or a specific workgroup). According to
the context, a given identity may be perceived as more
salient than others. For example, party identity may
become especially salient during the electoral peried,
when people discuss a politically sensitive issue, or
when we confront ourselves with people who belong
to different parties. Apart from the context, a given
identity may also be more “chronically” salient to the
individual; this means that a given identity may be
especially relevant to the individuals sell-definition.
As compared to other kinds of identity, political iden-
tity seems 10 be especially characterized by the need for
expressing the group’s values in public and, more
generally, for acting together in order o gain Further
consensus around these values. As Bert Klandermans
highlights in his article “Collective Action,” a shared
identity is one of the main antecedents of people’s
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involvement in collective acton. At the same time,
being involved in collective action leads to enhanced
political identity.

An analysis of autobiographical accounts of political
activists carried out by Catellani ef al. has shown the
presence of three main levels of politeal identity,
characterized by a different degree of abstractedness
and embedded within each other: ideological identity,
party identity, and sub-party identity. These identity
levels are likely to satisfy different needs, and, accord-
ingly, the relative salience each of them assumes for the
individual is likely to vary depending on circum-
stances. Ideological identity is characterized by the
highest degree of abstractedness. When people identfy
themselves with left-wing or right-wing people, they
state their inclusion within a social category that is
difficull to visualize, with wide and ill-defined bound-
aries, including a large number of heterogeneous indi-
viduals., At the same time, such an abstract category of
identification is likely to be perceived as more stable
over time and less subject to transformations as com-
pared to a more concrete category, such as a political
party. In fact, ideological identity has been shown to be
especially salient after a political schism, when a pre-
vious existing party spiits into two or mere new par-
ties. In these changed circumsiances, stressing one’s
ideological identity has the function of safeguarding a
certain degree of continuity with the past, to keep a
balance in one’s own identity.

3.2. Regional, National,
and Supranational Identity

Investigation of how multiple or nested identities may
exist and coexist in the political domain may be
usefully extended 1o the analysis of regional, narional,
and supranarional identities. The issue has become of
increasing relevance in a giobal world that is witnes-
sing an ever-increasing close cohabitation of citizens
of different nationalities as well as altempts to create
solid supranational realities such as the Furopean
Union.

As already mentioned, 2 superordinate social cate-
gory may be more difficalt to visualize, becanse it is
formed by a large number of people, possibly rather
heterogeneous. Developing identification with a cate-
gory of this type first requires developing a perception
of its existence. Some studies by Castano et al. have
investigated how a political instirution such as the
European Union may be perceived by people not so

much as an abstract and far-away entity but as a real
community of citizens. These studies have referred o
the notion of entitativity, the extent to which a social
category is perceived as having a real existence. It is
assumed that four factors especially contribute to en-
hance a social category’s entitativity: common fate,
similarity, proximity, and boundedness. If we ask peo-
ple to read a journal article or to see a video stressing
either common trends or differences in the economic
development of European countries, we are manipulat-
ing the common fate factor. H we show people a map in
which the boundaries of single European nations are
thin Hnes but the external perimeter of the Enropean
Union is a thick line {or vice versa), we are manipulat-
ing the boundedness factor. Similarity and proximity
may also he manipulated in various ways. Such manip-
ulations have been shown to be eflective in increasing
people’s degree of identification with the European
Union. Their effect, however, seems o be felt mainly
by people holding moderate attitudes toward the
Earopearn: Union and s not perceived by the so-called
Furo-skeptics or Furc-enthusiasts,

Investigarion of a higher order identity, such as
supranatons] identity, usually focuses not enly on its
conditions of existence, but also on its conditions of
coexistence with lower order identities. For example,
can people strongly idently with Europe and at the
same lime strongly identify with their nation or region?
Stadies carried out in different countries have shown
that citizens may show high identilication with both the
superordinate and the subordimate categories. These
results suggest that regional, nagonal, and supranational
identities may indeed coexist in the citizens minds. This
is more likely to happen when the frame of reference is
one of integration between different identities, in par-
ticular when stressing the superordinate identity does
not mean absorbing lower level identities and forcing
homogeneity but, on the contrary, accepiing a certain
degree of internal heterogeneity. Tdeally, diversity will
become one of the core values of the superordinate
identity. This means that belonging to a social category
made up of different components that integrate with
each other may become a core feature of, for example,
North American or European identity. When, however,
the frame of reference is one of competition between
different identities, in partcular when sivessing the
superordinate identity means absorbing lower order
identities or threatening thent, competition easily turns
into open condlict, and fear of losing a given regional or
national identity may hinder development of a suprana-
tional identity,
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3.3. International Conflict

Analysis of what conditions may favor develepment
of 2 new supranational identity starting from well-
established national identities may be useful in high-
lighting strategies of international conflict resolution.
In his article “International Conflict,” Herbert Kelman
describes psychosocial processes that underlie conflict
insurgence and ils escalation, as well as psychosocial
processes that may instead favor a break in the spiral of
conflict in the direction of conflict resolution. An
essential step of an effective strategy of conflict resoln-
tion is the acknowledgement of each party’s needs. An
effective, long-term solution is unlikely to arise if
either party has the feeling that its needs or its very
existence is being denied or simply ignored by the
other party. A similar premise may be found in the
dual-identity model of conflict resolution, according
to which a [irst essential step in negotlaton between
groups consists of creating conditions for the already
existing group identities to he expressed and safe-
guarded. Although open expression of each group's
identity and related peeds may initially enhance inter-
group conflict, it also has the advaniage of enhancing
each group member’s perception of having a well-
established identity. This is an ideal psychological
premise for an effective interaction with the other
party, in order to find solutions that address not only
4 single party’s interests but also superordinate inter-
ests. If, however, the first step—expressing one’s group
identity—is lacking, members of each group may feel
that their group's identity is threatened. The resuliing
uncertainty prevents the group from taking the next
crucial step in the negodation process, finding a sole-
tion that satisfies superordinate interests.

4. POLITICAL COMMUNICATION

‘When we think of politics, we are likely to think of a
phenomenon encountered largely through the mass
media. The link between politiclans, events, and issues
on the one hand and most citizens on the other is
mediated through the complex web of information
generated by newspapers, magazines, television,
radio, and the Internet. While the mass media has
significantly increased the opportunity for politicians
to reach citizens, communicate, inform, and put for-
ward persuasive messages, it has also offered citizens
the means to scrutinize politics and politicians more
closely while offering information on a previously

unthinkable scale. However, if the media multiply the
opportarities for communication, it must also be
recogrized that the process of mediation is not neutral,
Through the people who contrel them, the media
select, classify, and shape political information, thus
contributing to the creation of political reality.

The influence exerted by the media on pelitical in-
formation processing and the degree to which citizens
are aware of this influence will be the first issues dealt
with in this section. Next, we will consider how poli-
tical actors communicate and employ language and
other communicative strategies in order to fulfill their
goals. Our attentlon will be especially focused on two
commupicative contexts, politeal interviews and poli-
tical discourses.

4.1. Mass Media and Politics

Studies on information processing have shown that a
concept or an attitude that has been frequently
retrieved in the past becomes more accessible to the
individual’s mind, that is, more likely to be retrieved
again and to be perceived as relevant. Therefore, when
mediz coverage of a given politieal issue is high,
individuals are repeatedly exposed 1o it, and its acces-
sibility is likely 10 become higher. Studying the cause-
effect velationship between media coverage and
accessibility or perceived relevance of a political issue
is not an easy task. Is a political issue perceived as
relevant because ¥ is widely covered by media, or is
it the other way reund? Adopting a temporal series
technique, some studies have measured perceived rel-
evance of a number of political issues atr different
moments in time and have monitored media coverage
of the same issues in between. Results suggest that
media coverage significantly increases the relevance
of political issues to which people already atribute a
certain degree of relevance. In other words, media have
the effect of amplifying the importance of a given issue
and possibly of altering the hierarchy of the relevance
of political issues. This may have not only generic
consequences on the evaluation of polidcal reality,
but also more specific effects on the evaluation of 2
given politdcian. For example, before the Gulf War,
.5, citizens’ evatuation of three main policy areas of
President George Bush (foreipn allairs, domestic
alfairs, and economic affairs) equally contributed o
form the global judgment of Bush, whereas after the
Gulf War, evaluation of Bush was based signilicantly
maore on his foreign affairs policy. Thus, media cover-
age of a political issue leads people 10 perceive that
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issue as more important for the country than they
thought before; consequently, that issue weighs more
in their evaluation of political leaders.

Are we aware of media influence? Yes and no. We
are inclined to think thai the mass media influence
“people” or “others,” but not ourselves. This s the so-
called third person effect, according to which we over-
estimate media influence on others and underestimate
media influence on ourselves, This tendency has been
defined as a self-serving bias, in the sense that the
perception of having full conmrol on the surrounding
rveality and on one’s own choices contributes to raise
the individual's self-esteem. Thus, one's capacity of
resistance to media influence is enhanced if compared
with others’ vulnerability to the same influence. The
third person effect is more evident in those who per-
ceive the media as unmrustworthy and perceive farget
people as distant from themselves. In a post-electoral
survey carried out in Australia by Duck et al, people
asked to evaluate the influence of a number of 1elevi-
sion programs (political debates, news, electoral spots,
etc.) on voting choice declared themselves o be the
Jeast vulnerable to that influence, followed by voters of
their party, voters of the opposing party, and voters in
general,

4.2. Political Language

We may undoubtedly say that politics is made up of
words. Politics deals not only with concrete, tangible
objects, but also with abstract concepis or notions (o
which people attribute a shared meaning (e.g., democ-
racy, liberalism, welfare state). Moreover, the planning
of future events is an essential component of politics,
which therefore often refers to something that does not
necessarily exist now but that might become real in the
fnsure. Such referential elusiveness explains why poli-
tical language has often been desciibed as polysemous,
many-faceted and, in the end, ambiguous. At the
same time, such elusiveness makes it clear that politi-
cal reality is mainly construed through language.
Politicians propose a certain interpretation of political
issues and events, which may be defined as successful
when it becomes shared by a large number of people.
Such interpretation often implies stressing similarities
or differences between political groups, thus favoring
or hindering citizens identification with these groups.

In studying political language, psychology focuses
on the analysis of cognitive, motivational, and psyche-
social factors that guide speakers and listeners in the
political domain (politicians, activists, journalists, or

citizens). Special attention is devoted to the study of
the various kinds of communicative contexts in which
politicians find themselves. Although each context has
peculiar characteristics, politicians’ communication is
generally gnided by three main goals that may be found
across contexts: (1) presenting a positive image of
themselves and their party, {2} presenting a negative
image of opposing parties, and (3} trying 1o gain con-
sensus. This means that on the one hand, politicians
wy to define themselves, to make clear what their
political views are and how they differ from other
politicians’ views. On the other hand, they aim to
extend the boundaries of their party to include as
many people as possible. Language helps politicians
in the difficult and conmadictory task of defining
their group and at the same time trying to widen the
boundaries of this group. In the commumicative con-
texts we discuss below, we will consider how politi-
cians defend their image when interviewed and how
they use political discourse to define and depict social
categories in order to gain consensus.

4.3. Interviewing Politicians

Thanks to the growing media-centered and spectacular
character of politics, interviews have become one of the
main channels through which politiclans present them-
selves and their political positions. Psychosocial
research on question-answer exchanges has shown
many, olten subtle, strategies emiployed by interviewer
and interviewee 0 pursue thelr communicative goals.
Extension of this approach to the analysis of political
interviews started from two considerations that easily
arise when listening to political interviews: (1) journal-
ists’ questions are often not neawal and (2} poliicians
often do not reply to journalists’ questions. A systematic
examination of inferviews given by politicians has led to
identifying an interesting typology of questions and
answers as well as conditions that make non-replies
more likely. As already mentioned, one of the politi-
cian’s main goals is 1o present a positive image of
him- or herself. According to the so-called face model
of political interviews, developed by Bull et al., daring
interviews politicians tend to defend (1) their personal-
political face; {2) their party face; and (3) the face of
significant others. Journalists questions that are per-
ceived as lace-threatening are therefore more likely 1o
get 2 non-reply. Questions may threaten a politician’s
personal-political face in various ways, for example, by
creating a negative impression of the politician {e.g.,
“Tsmt all this emphasis on personality a cover for the
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fact that you haven’t got a big idea?”), hinting at possible
future difficulties, highlighting contradictions with past
statements, or stressing difficuldes in clarifying personal
beliefs {e.g., “I wonder whether wavering voters aren't
influenced by not quite knowing where you, Prime
Winister, stand™). Similar threats may be found in ques-
tions regarding the politician’s party {e.g., “Things aren’t
looking that good for your party, are they?"). Finally,
questions may focus on other people or groups but sl
imply a threat to the politician’s face. This is the case for
questions implying that the politician does not care for
the electorate or support a friendly country, and for
questions luring the politician into awkward admissions
regarding opposing parties (e.g., “Is there really a shift of
opinion toward the Liberal Democrats or is it because
they have run a better campaign than you have?”, a
situation in which confirming either aliernadve offered
by the question would lead the interviewee to support an
opposing party).

Although the interviewer has various ways to threat-
en the politician’s face, the politician has various ways
to avoid replying. Not replying does not mean being
silent, but rather adopiing communicative strategies
aired ai avoiding a divect reply without necessarily
appearing rude or not collaborative. The outcome
will be a reply that may be defined as equivocal, be-
cause if is not consistent with the interviewer's com-
municative intention: it is, however, consistent with
the polideian's intendon of presenting a positive face
to the electorate. Equivocal replies may include ignor-
ing the question, replying with another question, criti-
cizing the question, or refusing to answer.

4.4. Political Discourse

In their discourses, the politicians nltimate goal is
gaining the widest possihle consensus from their audi-
ence, They aim fo create in thelr public a politica]
identity that is consistent with their own and that of
their party, so as to favor mobilization in their favor.
To do so, politicians address not only single indivi-
duals but also significant groups to which their audi-
ences belong and are likely to identfy with. For
example, they can explicily address blue-collar work-
ers, eniveprencurs, or housewives. They may also
address wider social categories, such as the citizens of
their country, or some vague social categories, such as
all honest people: making these categories salient means
addressing millions ol potential voters. Whatever social
category they are trying to make salient to their audi-
ence, politicians will use arguments that highlight the

fact that the values and goals of that category are
consistent with the ones their party is ready to fight
for {e.g., “Citizens want to be able to walk safely in
their neighborhoods, and that's exactly what we're atm-
ing for with our new bill on criminal offenses™. Very
likely, they will also argue that the same values and
goals are inconsistent with those of the opposing party.
Whenever this is possible, politicians also try to present
themselves as prototypical members of the salient
category (e.g., “T am a father/mother myself” when
speaking about school reform), thus implicitdly stating
that they are trustworthy and entitled to represent the
CAtegory.

A confirmation of the relevance social categories
have in politicians’ discourses has been offered by
some stuadies that compared how politicians of oppos-
ing parties interpret the same political event
Diflerences were observed regarding not only the
description of facts, but also the definition of social
categories involved in the event, as well as of the values
and goals presented as typical of those categories.

An example may be found in Reicher and Hopking'
1996 study on how a famowus miners’ strike in England
was reconstructed from opposite perspectives by poli-
tical leaders Margaret Thatcher (Conservative Party}
and Neil Kinnock (Labour Party]. In her interpretation
of the events, Mrs. Thatcher created a picture in which
miners that did not participate in the strike, as well as
their relatives, were attributed personality traits such
as courage and determination that were presented as
typical of authentic English people. Mrs. Tharcher’s
definition of the category of strikers, on the other
hand, identified them with violent people and even
with terrorist groups. Thus, through her discourse
Thatcher evoked & large ingroup of “no-strikers/
authentic English people” on the one hand and a
small outgroup of “strikers/terrovists” on the other.
She consistently presented the Conservatives' reaction
to the sirike as a way of defending the nation at large
against a minority of destabilizing forces, A similar
though opposite argumentative strategy may be found
in Mr Kinnock’s interpretation of the same event.
He described the soikers as people who wanted to
defend their rights against the repressive policy of
Mrs. Thatcher. In doing so, Mr. Kinnock compared
strikers to all Labour voters and more generally to ali
the people who were against Mrs, Thatcher, so that the
initially small category of swurikers ended up being
redefined as the large ingroup of “strikers/liberals.”

To conclude, the way in which both a political event
and the people involved in it are defined is of crucial
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relevance to increasing the publics feeling that the
politician, the politician’s party, and the public belong
10 the same wide ingroup and share the same goals and
values, Politicians try to define the boundaries and the
characteristics of social categories in order to mobilize
people in a direction that is favorable to them and
unfavorable to the political adversaries. Social and
political categories are not stable and unchangeable;
on the conirary, they are constantly being redefined,
and political leaders contribute to their redefinitions
through political discourse.

4.5. Pelitical Persuasion

So far, we have focused our attention on how politicians
present their political identity and @y to shape the
public’s political identity. Research on political persua-
sion, however, has heen more generally aimed at inves-
tigating how politicians’ messages way have an impact
on the targer’s {i.e., the public’s) political amimdes. The
typical research design of this kind of study implies a
comparison of the target’s antitude toward & given poli-
tical issue (e.g., the tax system) before and after expo-
sure to a persuasive message regarding thatissue {e.g . a
political discourse i favor of a4 reduction of the 1ax load
on wages}. Recent studies in the area have focused on
the so-called maiching effect, according to which the
persuasive impact of different types of messages varies
as a function of given characteristics of the target. For
example, Lavine ef al. investigated the different persua-
sive impact that threat-related and reward-related
political messages may have on individuals character-
ized by different degrees of awthoritarianism. The mes-
sages were intended to persuade young people to vote In
presidential elections, While threat-related messages
highlighted the possible negative consequences of non-
voting (e.g., “Not voting allows others to take away your
right 10 express your values”), reward-related messages
highlighted the possible positive consequences of voting
(e.g., “Voting enables one to bring about the kinds of
public policies he or she believes in”}. The change in
attitndes toward voting after exposure to either type of
message was then measured, comparing partcipants
with high versus low degrees of authoritarianism.
Threat-related messages had a high persuasive impact
on authoritarizn people and a low impact on non-
authoritarian people, and the opposite was true of
reward-related messages. Thus, the mawching effect sug-
gests that tailoring political messages with regard to the
arger’s characteristics (e.g., anthoritayianism) may help
1o increase the persuasive effect of those messages.

5. POLITICAL PARTICIPATION

For most people, voting is the only practical way to
ake part in political life. At the same time, in a dem-
ocratic regime, it is also the most important one. In this
section, we will focus on how voting behavior has been
explained, by referring to motivational, cognitive, and
social factors that may underlie political choice,
Finally, we will briefly hint at mere involved forms of
political partietpation.

5.1. Voting Behavior

Since the pioneer work by Campbell et al. on party
identification, that is, on voting as the stable result of
an identification process that dates back o develop-
mental age and to family influences, several other
explanations have been proposed. As we have seen
in Section 1, the extension of rational choice theory
from mathematics and economics 1o politics hasled to
the view of voting hehavior as the outcome of a ratio-
nal process. In other words, people consider all the
information they have regarding the various possible
alternavives (parties or candidates), and choose the
one that is characterized by the highest possible util-
ity for them. However, ideas of human rationality and
utilitarian goals tmplied by this approach have been
seriously challenged by subsequent psychological and
empirical research on voting behavior. The main
acquisitions of this research are summarized here.

5.1.1. Cognitive Factors

When deciding how they will vete, people do not
necessarily consider all the information they have
acquired over time about the various parties or candi-
dates. Given thar the quantity of information they can
pay attention 0 at a given momenti is limited, they tend
w focus only on information they perceive as salient
and relevant at that very moment. Theit decision-
making process does not consider all pros and cons
of each alternative. Instead, a series of heuristics or
simplification strategies is adopted, which allow mak-
ing a decision through a Hmited consumption of men-
1zl energy. Thus, people base their decision on a
limited amount of information they perceive to be
relevant at a given moment. Such information may be
categorized into the following four main dimensions:

1. Trait-based voting. As we have already seen (see
Section 2}, candidate evaluation is a very good predictor
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of voting behavior. The relevance of this dimension is
likely to have increased in recent years, due to the
growing personalization of politics favored by the media.

2. Issue-based voting. Voting choice may be based on
parties’ political pregrams or their positions on given
political issues, such as social welfare, the tax system,
or immigration rales, and people will choose the party
or candidate whose positions on those issues are more
consistent with their own, According to the so-called
consumer model, recent vears have been characterized
by an increasing tendency for people to base their
voting choice on their agreement with a party position
on one or more relevant issues. This would lead to a
party choice that is related to specific issues and con-
sequently that is not stable over time.

3. Heology-based voting. In contrast with the consu-
mer model, the ideological model assumes that people
choose parties or candidates with whom they share not
so much a position on a given issue but general beliels
based on shared ideology or values. As the organization
of political attitudes around abstract principles is typ-
ical of politically sophisticated people, ideclogy-based
voting is likely 10 be more concentrated among this
kind of people.

4. Performance-based voting, Vouing choice may also
be influenced by the evaluation of past performance of
a party or a political leader. Actually, representation of
the past is often the main source of information people
use to make predictions about the future. Not only
reference to the actual past, bt also mental simula-
tions of how things might have developed differently,
significantly contribute 10 shape people’s interpreta-
tion of political reality. For example, one may think
that the armed intervention of the United States and
their allies in fraqg in 2003 was appropriate if the most
readily available alternative to the individual's mind
was a course of evenis implying 5addam Hussein's al-
liance with Al Qaeda and a rise of terrorist attacks in
Western countries, On the other hand, one may evalu-
ate the same intervention as inappropriate if to the
individual's mind the available alternative was a suc-
cessful mediation process handled by the United
Nations. A negative evaluation of past action of politi-
cians may sometimes lead to strong disenchantment
with politics and increase the possibility of success
for new emerging or extremist political parties.

While each of the preceding factors has been shown
to play a significant role in people’s choices, recent
research has been developing more complex predictive
models of voting behavior aimed at assessing the

relative weight of each factor on voting, Through appli-
cation of these models, one may be able 0 assess how
much the electoral success of a given party may be
atributable to the party leader, to party ideclogy, to past
performance of either the party or the leader, and 5o on,

5.1.2. Personal Interest

According 10 rational choice theory, wiility pursued in
voting decision corresponds to self-interest, intended
as material, economic interest. Recent empirical re-
search in political cognition has reconsidered this
issue in a different perspective, focusing attention on
political attitudes that are perceived by people as per-
sonally important. Issues of domestic policy, such as
welfare or taxation, are usually perceived as more
personally important than other issues. When asked to
express their attitudes regarding issues considered per-
sonally important, people reply more readily than re-
garding other issues. This suggests that attitudes toward
domestic policy issues are more immediately accessible
to the individual's mind and therefore are more ikelv to
influence voting behavior. The same does not hold for
attitudes toward issues of foreign policy, such as defense
expenses or non-intervendon in war. Though these
issues are perceived as more important than domestic
issues at a national level, related attitudes are less easily
accessible to the individual's mind and therefore are less
predictive of voting behavior. Meta-analysis of a number
of survey data sets in the United States has confirmed
that attitudes on policy issues that are personally im-
portant are more stable over tme and are more pre-
dictive of candidate preferences and voting.

Analysis of what factors may be at the origin of @
political attitude’s personal importance has shown that
self-interest, as defined by rational choice theory, is
just one of these factors, Another factor that signifi-
cantly contributes to raise the personal importance of a
political attitade is its relation with one or more core
vatues, values that hold a high position in the individ-
ual’s hierarchy. This means that, for example, some
people may perceive having an efficient public health
system as important not only because of the personal
advantage implied by such a system but also because
solidarity is one of thelr core valoes,

5.1.3. Sacial Factors

In addition to self-interest and core values, a third
Factor that has been shown (o underlie the personal
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importance of political attitudes is social identification
with referesce groups. As we have seen in Section 3,
social identity is that part of an individuals self-
concept that derives from awareness ol belonging to
one or more groups. I voting for a given party is a
shared and relevan: characteristic of a group one iden-
tifies with, voting for that party may become a way of
expressing and reinforcing one's group identity. A con-
firmation of this can be found in research that has
investigated psychelogical antecedents of the so-called
regional vete, thatis, the prevalence of a given party ina
given region or area of a country. For example, Scottish
people are traditionally more in favor of the Labour
Party: research results by Abrams and Emler show that
Scottish people who vote for the Labour Party have a
higher Scottish identity than Scotiish people who vote
for the conservatives. Although people with higher
Scottish identity feel they have fewer economic oppor-
tunities as compared 10 people living in England, these
people are also more willing to remain in Scetland.
These dala suggest that voting may be a way of expres-
sing one’s social identity, in this case, regional identity.
Fven more, they suggest that in voting behavior, expres-
sion of group identity may challenge, if not overcome,
the pursuit of economic seli-interest.

In conclusion, empirical research on voting behavior
has shown that vote is not the outcome of fully rational
thinking aimed at maximizing personal benefits and
minimizing personal costs. Tt 3s 3 more complex process
that implies selective information processing, reference
to values oy other abstract principles, and the expression
of one’s own identification with one or more social
groups. All these factors allows one to overcome the
so-called voter's paradox described by rational choice
theorists, which porrrays voting as an apparently contra-
dictory action: The costs implied by the act of voting
{e.g., acquiring knowledge of the issue, renouncing a
day’s leisure) are higher than the benefits the single
citizen may expect from that act, since one single vote
cannot decide the outcome of the election. Thus, if voting
were based on a mere cost-~benefit ratio, no single citizen
would vote. As we have seen, however, voting decision is
not the outcome of a simple cost—benefit ratio but rather
of a range of cognitive and psychosocial factors that must
be taken info account i sadsfactory predictive models of
voting behavior are to be developed.

5.2. Collective Action

When we shilt our attention from voting as the basic
level of political participation to more involved forms

of participation, such as demonstrations, sit-ins, or
strikes, finding satisfactory explanations of why people
get involved in such actions becomes even more chal-
lenging. On the one hand, the cost of similar actions
may be very high for the individual, in terms of dme,
money, and energy spent in participation, but also, in
extreme cases, in terms of stigmatization or physical
damage suffered because of participation. On the other
hand, possible benefits deriving from the success of
collective action may be enjoyed just as much by peo-
ple who did not actively participate in that action,
which may be cone further reason to not undertake
the risk of participation. In his ardcle “Collective
Action,” Bert Klandermans deals with this issue in
detail, focusing on three main motivations that lead
people to get involved in collective action: instrumen-
tality, identity, and ideology. Klandermans also offers
an articulate definition of collective action, distin-
guishing it from other types of group actions. Finally,
he analyzes a number of factors that play a role in
transforming potential participation into  actual
participation.
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